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Audit Of Online CSR Comms Finds Kingfisher Has Top UK Website

Alec Mattinson, prweek.com, 19 Qctober 2010, 09:05am

A study of the CSR comms of the globe's top companies has found
British firms exceed the global average, but that interactivity
remains weak on most corporate websites

The C3R audit by ltalian consultancy Lundguist found that, in general, the
anline C3R communications of British firms were superior to thaose offirms in
the US, Asia and Rest of Europe categories.

The CSR Online Awards ‘Global Leaders' is in its second year and examines
91 members ofthe Dow Jones Sustainability Index on how their corporate
websites are used as a platform for CSR communication. Each website was
assessed using a set of 77 evaluation criteria.

Amang the 15 British companies included in the classification, Kingfisher
reached 7th position, followed by Xstrata in 9th and G3K in joint 10th.

Weaker performances were registered by British American Tobacco,
Yodafone, Barclays, HSBC and Diageo, which the study claimed failed to
provide comprehensive environmental, social and governance information
anline suppaorted by ongoing engagement and interactivity.

Topping the list outright was Italian oil firm Eni. Motably Mestlé climbed 41
places to take second place jointly with Hewlett Packard.

The report noted: ‘Many companies are locked into a once-a-year reporting
mentality, failing to keep stakeholders updated in an engaging and dynamic
manner.’

[t found that corporations are failing to keep pace with the ‘desire of a
sceptical audience’ far open dialogue and engagement — whether by
responding to emails or understanding the impact of social media.

‘Banking failures and oil spills have made people increasingly suspicious
when they hear companies talk about sustainability or responsibility,’ said
James Osborne | head of CER communications at Lundquist. ‘But many
companies don't seem to be willing to engage on these issues using the
mast dynamic and open medium they have — the internet.’

An awards ceremaony for the winners will be held on 21 October in Milan, in
conjunction with the Lundquist 2nd Global Seminar an Online CER
Communications.

Lundquist S.r.l. — Piazza XXV aprile 1, 20121 Milan, Italy — Tel +39 02 4547 7682 — csr@lundquist.it



